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RESET

The new Christmas
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LAST YEAR
MORE THAN A THIRD (36%)
OF AUSTRALIANS SAID THEY ARE
LOOKING FORWARD TO
CHRISTMAS 2021 COMPARED TO
PREVIOUS YEARS,
BUT WE WERE ANXIOUS ABOUT
CHRISTMAS BECAUSE OF THE
OMICRON VARIANT.




AND 2022, THE YEAR SO FAR
HAS BEEN FULL OF
FINANCIAL UNCERTAINTY,
WITH THE COST OF LIVING
INCREASING AND THREATS
OF HIGH INFLATION AT THE
END OF THE YEAR..

SO WHAT WILL CHRISTMAS

2022 LOOK LIKE?
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From 2021
NABC -

DAY

Food Money Travel Family Work More

Christmas this year
feels more pressured
than ever — here's how

to cope

ABC Everyday / By Grace Jennings-Edquist

Christmas brings stress as people "tend to end up

agreeing to things that might not suit them". (ABC iView)
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Two-thirds of consumers
are more conscious about
looking after their physical

and mental health than

before the pandemic

Source: GWI, Connecting the dots report 2022
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44% STATED THEIR STRESS/ANXIETY
LEVELS ARE WORSE BECAUSE OF
THE PANDEMIC.

YOUNG PEOPLE HAVE BEEN
DISPROPORTIONATELY AFFECTED
WITH 50% OF GEN Z SAY THEIR
MENTAL HEALTH GOT WORSE
COMPARED TO 37% OF BABY
BOOMERS

SOURCE: GWI, CONNECTING THE DOTS REPORT 2022




TONIC
MEDIA
NETWORK

54% ARE PLANNING TO LOOK
AFTER THEIR MENTAL HEALTH
THIS CHRISTMAS

49% ARE PLANNING TO LOOK
AFTER THEIR PHYSICAL
HEALTH THIS CHRISTMAS

SOURCE: CONSUMER PULSE, 4-7 MARCH 2022 (N=2,089) UNBOXING
CHRISTMAS 2022
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their own health toolkits
% of consumers who are doing more of the following

Top 5 actions to...

Manage physical health Manage mental health

48% 42%
Eating & Exercising/

healthier moving more

48% 39%

Exercising Doing hobbies/
regularly activities | enjoy

29%

Speaking to
friends/family
about my worries

41%

Getting
more sleep

31% 25%

Taking vitamin Taking breaks
supplements from work

28% 24%

Spending 8:] Practicing relaxation
time outdoors exercises e.g. yoga

O ® @ cwizoitgeist Septomber 2021 ) 10522 internet usersin7
markets aged 16-64
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BRAND TAKE OUTS

® Brands should try and apply a health and
wellness lens to campaign this Christmas.
Use language which encourages calm and

convenience.

* We may also see an uplift in health and

wellbeing products this Christmas as well

'ﬁ since it has become a priority for Australians
#
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