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2022
CHRISTMAS
RESET

The new Christmas
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LAST YEAR
MORE THAN A THIRD (36%)
OF AUSTRALIANS SAID THEY ARE
LOOKING FORWARD TO
CHRISTMAS 2021 COMPARED TO
PREVIOUS YEARS,
BUT WE WERE ANXIOUS ABOUT
CHRISTMAS BECAUSE OF THE
OMICRON VARIANT.




AND 2022, THE YEAR SO FAR
HAS BEEN FULL OF
FINANCIAL UNCERTAINTY,
WITH THE COST OF LIVING
INCREASING AND THREATS
OF HIGH INFLATION AT THE
END OF THE YEAR..

SO WHAT WILL CHRISTMAS

2022 LOOK LIKE?
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2021 CENSUS
RESULTS REVEALED
THAT FEWER
PEOPLE ARE
REPORTING THEIR
RELIGION AS
CHRISTIAN, MORE
ARE REPORTING

Source: ABS Census 2021

% Of Australians who are Christian

2021
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307% OF AUSTRALIANS CLAIM
THE MOST IMPORTANT THING
FOR THEM OVER THE NEXT
FESTIVE SEASON IS SPENDING
TIME WITH THEIR EXTENDED
‘CHOSEN’ FAMILY

SOURCE: CONSUMER PULSE, 4-7 MARCH 2022 (N=2,089) UNBOXING
CHRISTMAS 2022
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MORE THAN 1IN 3 (38%)
OF AUSTRALIANS HAVE A
HIGHER PRIORITISATION
OF THE RELATIONSHIP IN
THEIR LIFE SINCE THE
PANDEMIC

SOURCE: CONSUMER PULSE, 4-7 MARCH 2022 (N=2,089) UNBOXING
CHRISTMAS 2022
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friends and family makes a big difference

when it comes to happiness.

Social time is especially important for
happiness, even for introverts. Studies have
proven that the amount of time spent with
friends and family goes a long way towards
boosting happiness — even more so than an

increased income!
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BRAND TAKE OUTS




