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The new Christmas
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LAST YEAR 
MORE THAN A THIRD (36%) 

OF AUSTRALIANS SAID THEY ARE
LOOKING FORWARD TO

CHRISTMAS 2021 COMPARED TO 
 PREVIOUS YEARS, 

BUT  WE WERE ANXIOUS ABOUT
CHRISTMAS BECAUSE OF THE

OMICRON VARIANT. 



A N D  2 0 2 2 ,  T H E  Y E A R  S O  F A R
H A S  B E E N  F U L L  O F

F I N A N C I A L  U N C E R T A I N T Y ,
W I T H  T H E  C O S T  O F  L I V I N G
I N C R E A S I N G  A N D  T H R E A T S

O F  H I G H  I N F L A T I O N  A T  T H E
E N D  O F  T H E  Y E A R …

 
 

S O  W H A T  W I L L  C H R I S T M A S
2 0 2 2  L O O K  L I K E ?  

 
 



N E W  S H O P P I N G  B E H A V I O U R S



In 2017, Black Friday just wasn’t a thing in Australia,
with McCrindle Research finding “less than 1 in 20

Australians (4.7%) are expecting sales, and more than
1 in 4 (27%) have never even heard of it.”

Source: CrowdTangle 2018-2021 
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B L A C K  F R I D A Y  A N D  C Y B E R  M O N D A Y  A R E
R E T A I L  D A Y S  W H I C H  G R E W

E X P O N E N T I A L L Y  D U E  T O  T H E
L O C K D O W N S  I N  2 0 2 0  A N D  2 0 2 1 .  

 
A L M O S T  1  I N  3  A U S S I E S  E X P R E S S E D

C O N C E R N S  O V E R  D E L I V E R Y  D A T E S  A N D
I T E M S  N O T  A R R I V I N G  O N  T I M E  F O R

C H R I S T M A S .   
 

S O U R C E :  G O O G L E  T R E N D S  2 0 2 1



O C T O B E R

P L A N N I N G  N O W  S T A R T S  E A R L Y  

N O V E M B E R D E C E M B E R

Grand finals Melbourne Cup
Black Friday/ 

Cyber Monday Christmas Day Boxing Day

4 0 %  O F  A U S T R A L I A N S  A R E  P L A N N I N G  T O  S T A R T  T H E I R
C H R I S T M A S  S H O P P I N G  E A R L I E R  T H A N  U S U A L

3 0 %  W I L L  P L A C E  A  H I G H E R  I M P O R T A N C E  O N  S A L E S

W I T H  7 2 %  O F  U N D E R  4 0 S -  P L A N N I N G  T O  S P E N D  B I G  I N
N O V E M B E R  S A L E S .  

4 5 %  P L A N  T O  S P E N D  M O R E  T H A N  $ 3 0 0  O N  G I F T S  F O R
O T H E R S

3 2 %  P L A N  T O  S P E N D  B E T W E E N  $ 1 0 0  -  $ 2 0 0  O N  G I F T S
F O R  T H E M S E L V E S

S O U R C E :  C I T I  A U S T R A L I A ,  2 0 2 1



B L A C K  F R I D A Y  H A S  S U R P A S S E D  T H E  A N N U A L
B O X I N G  D A Y  S A L E S  A N D  B E C O M E  A  P E R F E C T

S T O R M  F O R  R E T A I L E R S ,  F A L L I N G  A  M O N T H
B E F O R E  C H R I S T M A S .

 
T H I S  I S  A L S O  A  L I K E L Y  T I M E  F O R  C O N S U M E R S  T O

B U Y  T H I N G S  T H A T  T H E Y  W I L L  N E E D  F O R
T H E M S E L V E S ,  W H I C H  W I L L  H E L P  M A K E  C H R I S T M A S

E A S I E R .  
 
 
 

SOURCE :  M I3  

TOP E-COMMERCE CATEGORIES DURING BLACK FRIDAY

Fashion

Homewares and
appliances

Health and
beauty

Hobbies and
recreational goods

+18%

+24%

+54%

+11%

YOY

YOY

YOY

YOY
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I T  I S  EST IMATED  THAT
AUSTRAL IANS  SPENT  $8  B I L L ION

ACROSS  BLACK  FR IDAY  AND CYBER
MONDAY  IN  202 1 .  

 
SALES  ARE  EXPECTED  TO BE  EVEN
H IGHER  TH IS  YEAR  G IVEN  THE  R ISE
OF  THE  OMN I  CHANNEL  SHOPPER

AND RETA I L ERS  ORDER ING EXCESS
TO AVO ID  SUPPLY  CHA IN  I SSUES

SEEN  IN  202 1 .  
 
 

S O U R C E :  N A B  



B R A N D  L O Y A L T Y  I S  A L S O
T H R O W N  O U T  T H E  D O O R

D U R I N G  T H I S  S A L E  P E R I O D  A S  
7 1 %  O F  C O N S U M E R S  W E R E

W I L L I N G  T O  P U R C H A S E  F R O M
A  R E T A I L E R  T H E Y  H A D  N E V E R

B O U G H T  F R O M  B E F O R E  I N
T H E  S A L E S .

S O U R C E :  G O O G L E  T R E N D S  



The consumer will also be looking for content that educates
them as they will be shopping in unfamiliar categories, as they
make purchases for others. 

Navigating new categories and brands can be
challenging for shoppers

OTHERS THEMSELVES

93% 46%

56%
Of festive shoppers surveyed agree that when
shopping for others they are more open to explore
new brands

58%
Of festive shoppers surveyed agree it is hard to
shop for others during the festive season because
they don't know what to get them

S O U R C E :  M E T A  S E A S O N A L  H O L I D A Y S  S T U D Y  B Y  Y O U G O V  ( M E T A - C O M M I S S I O N E D  O N L I N E  S T U D Y  O F  1 , 5 2 4  P E O P L E
A G E D  1 8 +  I N  A U S T R A L I A  F R O M  1  D E C  -  2 4  D E C  2 0 2 1



BRAND TAKE OUTS
There is now a longer lead time for Christmas activity with
brands in the market in the weeks leading up to Black
Friday, in order to take advantage of the increased search
traffic. 

Keep the consumer informed in the weeks leading up to
the day of the discounts to take advantage of on the day
and be specific with your product range and take advance
of the potential new customer base- employ a strategy on
how to retain them through to the new year. 

Feature in media channels which you aren’t usually in to
capture the new customer base.

Include some brand and product literacy in your assets to
target those who aren’t usually familiar with our category 


