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January is the month of healthy new beginnings for many
Australians, and for those wanting to achieve happier and healthier
New Years resolutions.

Tonic is encouraging Australians to set realistic goals and seek

support from their family and friends to help them achieve their
dreams.

TONIC
MEDIA
NETWORK




In 2021...

83% of respondents — equivalent to 16.1
million people —set a new year's resolution.
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https://www.finder.com.au/new-years-resolutions

In 2021, a survey of 2,500 Australians found that the top New

Year’s Resolutions for 2022 were:
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Do more physical To eat more Stress less Make more money Get more sleep
activity or exercise healthily / improve (36%) / chase financial (35%)
(54%) nutrition freedom
47%) (36%)
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https://coastcommunitynews.com.au/central-coast/news/2021/12/new-years-resolutions-research-reveals-a-healthy-desire-for-change/

Other popular resolutions included...

Say ‘yes’ to new adventures and
experiences

33%

Improve connections
with loved ones

27%

Reduce screen time

22%

Change relationship
with alcohol

12%
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https://coastcommunitynews.com.au/central-coast/news/2021/12/new-years-resolutions-research-reveals-a-healthy-desire-for-change/

Now Focusing on the top two resolutions...

¥ X

Do more physical To eat more
activity or exercise healthily / improve
(54%) nutrition
47%)
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The increased focus on health has translated into increased
visits to the doctor

Doctor Visitation
2019-2022

[ | Seeing a doctor at least monthly

5,207,00 >,509,00
2019 2020

Source: Nielsen SO5, 2022

........

[ | Seeing the doctor several times a year
16,278,000 16,808,000
Not all this audience is
seeing the doctor
6.142,00 6,622,00 because they are sick...

...................
.o
.......... I

2021 2022
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99
In a 2020, RACGP’s health of the Nation Report, showed that the second most

common reason Australian’s were seeing their doctor was for preventative reasons:

Figure 1. COVID-19 changed the patient presentations seen in general practice”
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Evidence of this preventative mindset can also be seen when looking
at our audience and their purchase of Vitamins in the last 3 years

Buying Vitamins Weekly or more often
2019-2022

B Seeing a doctor at least monthly B Seeing the doctor several times a year

1,786,000
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Our audience’ mindset has also become more focused on health

Those who agree, ‘If concerned about my

health | would seek a doctors opinion’
2019-2022

B Seeing a doctor at least monthly
B Seeing the doctor several times a year

13,919,000 14,505,000

11,587,000

3,920,0

..............

2019

Source: Nielsen SO5, 2022

Those who agree, ‘Keeping myself and
my family healthy is a priority for me’
2019-2022

M Seeing a doctor at least monthly

B Seeing the doctor several times a year

13,405,000 14,028,000

3,718,0

2019
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and they’re eating better

Those who agree, ‘| try to avoid foods Those who agree, ‘A low fat diet is a way of life’
that are unhealthy’ 2019-2022
2019-2022 B Seeing a doctor at least monthly

. | Seeing the doctor several times a year
B Seeing a doctor at least monthly 8 14

6,350,000 6,384,000

B Seeing the doctor several times a year

10,074,000 10,366,000

2019 2020 2021 2022
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Some are trying to lose weight...

Agree, ‘| am trying to lose weight at the moment’

2019-2022
B Seeing a doctor at least monthly B Seeing the doctor several times a year
9,417,000

2,742,00

2019 2020 2021 2022
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and they are more active

Those who agree, ‘| exercise regularly to Those who agree, ‘Il like to get about and
keep fit’ keep active’
2019-2022 2019-2022
B Seeing a doctor at least monthly B Seeing a doctor at least monthly
M Seeing the doctor several times a year M Seeing the doctor several times a year
9,087,000 9,293,000 10,784,000 11,117,000

.............

I'

2022
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Maximise Tonic’s audience and
their focus on being their most
active and healthiest selves.
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We are Australia’s |argest

health & wellbeing

NETWORK media company




